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ABSTRAK 

Triple eliminasi merupakan program pemeriksaan HIV, sifilis, dan hepatitis B pada 

ibu hamil yang bertujuan mencegah penularan infeksi dari ibu ke anak selama 

kehamilan, persalinan, maupun setelah kelahiran. Keberhasilan program ini 

dipengaruhi oleh pengetahuan dan sikap ibu hamil terhadap pentingnya 

pemeriksaan tersebut. Penelitian ini bertujuan mengetahui efektivitas media audio 

visual terhadap pengetahuan dan sikap ibu hamil tentang pemeriksaan triple 

eliminasi di TPMB Rosita Kota Pekanbaru. Penelitian ini merupakan penelitian 

kuantitatif dengan desain Quasi Experimental menggunakan rancangan One Group 

Pretest-Posttest Design. Penelitian dilaksanakan pada bulan Maret-Juli 2026. 

Populasi penelitian adalah ibu hamil yang melakukan kunjungan antenatal dengan 

sampel sebanyak 28 responden yang dipilih menggunakan teknik purposive 

sampling. Instrumen penelitian menggunakan kuesioner. Analisis data 

menggunakan Wilcoxon Signed Rank Test dengan tingkat kemaknaan 95%. Hasil 

penelitian menunjukkan adanya perbedaan pengetahuan dan sikap ibu hamil 

sebelum dan setelah diberikan edukasi menggunakan media audio visual (p < 

0,001). Media audio visual efektif meningkatkan pengetahuan dan membentuk 

sikap positif ibu hamil tentang pemeriksaan triple eliminasi serta dapat dijadikan 

alternatif media edukasi dalam pelayanan antenatal. Disarankan kepada tenaga 

kesehatan untuk memanfaatkan media audio visual sebagai media edukasi dalam 

pelayanan antenatal. 
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ABSTRACT 

Triple elimination is a screening program for Human Immunodeficiency Virus 

(HIV), syphilis, and hepatitis B among pregnant women that aims to prevent 

mother-to-child transmission during pregnancy, childbirth, and the postpartum 

period. The success of this program is influenced by pregnant women’s knowledge 

and attitudes regarding the importance of undergoing triple elimination screening. 

This study aimed to determine the effectiveness of audiovisual media in improving 

pregnant women’s knowledge and attitudes regarding triple elimination screening 

at TPMB Rosita, Pekanbaru City. This study employed a quantitative approach with 

a quasi-experimental design using a One-Group Pretest-Posttest Design. The study 

was conducted from March to July 2026. The study population consisted of 

pregnant women attending antenatal care visits, with a sample of 28 respondents 

selected using a purposive sampling technique. Data were collected using a 

questionnaire. Data were analyzed using the Wilcoxon Signed-Rank Test with a 

95% confidence level. The results showed significant differences in pregnant 

women’s knowledge and attitudes before and after receiving education through 

audiovisual media (p < 0.001). Audiovisual media proved effective in improving 

pregnant women’s knowledge and fostering positive attitudes toward triple 

elimination screening and can be used as an alternative educational medium in 

antenatal care services. It is recommended that healthcare professionals utilize 

audiovisual media as an educational tool in antenatal care services. 
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